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About Us: Suzanne Scott   

 Playing in clay since ’89 

 Family of Entrepreneurs 

 Business Tourism Grad 

 Entrepreneur 



About Us:  Village Pottery 

 Est. 1973 by Daphne Large 

 New London -  “Anne’s Land” 

 Studio, Gallery, Shop & Gardens 

 Longest running pottery shop in PEI 

 



Why are businesses using social 

media?  
 

 Minimal Cost 

 Opportunity to provide customer service directly 

 Targeted 

 Increase traffic to website 

 Generate leads 

 Monitor & manage your brand 

 

Do you have any social media success stories to 

share? 



Why I started using social 

media 
 Lack of quality online craft shops  

 Few artists using social media on PEI 

  How I could contribute to the 

business 

 There was an opportunity 

 

 



First Step  

 

 

 

 

 

• Research 

• Learn from others 

• Found my “voice” 

• Test it out  



Next Step… 

Village Pottery Gets Social  
 

 

 

 Meanwhile creating new website & planning the big 

reveal… 



The Big Reveal 

 Launch Website & Giveaway 
◦ Online Shop     

◦ Blog 

◦ Gallery 

 

  

   And then… 



4 Steps to Successful Social 

Media 

Find Interested People 

Deliver Quality Content 

Capture Information 

Stay in Touch 



Advantages 

Social 
Media 

Builds 
Trusts 

Referrals 

Offers your 
product or 

service 

New 
relationships 

Visibility 



Social Media Challenges 

Time 
Management 

Branding 

Finding 
Content 

Measuring 
ROI  

Growing 
networks 





Solutions to Social Media 

Challenges 

Time Management 

- Tweetdeck, 
Hootsuite 

- Limit 
yourself 

- Keep a 
schedule 

Branding 

- Define your 
business 

- Listen to 
your 
customers 

- Stick to the 
message 

Finding Content 

- Keep it real 

- Variety 
(videos, 
articles, 
photos) 

- Focus on 
building trust, 
not selling 

Growing Networks 

- Be selective 

- Watch 
trends 

- Maintain the 
tried and true  

Measuring ROI 

- Analytics  

- Be specific 

- Quality not 
quantity 

- “Like a 
Business 
Card” 



Tricks of the trade  

 Twitter vs. Facebook 

 

 

 Etsy Shop vs. Own Online Shop 

 Least expected: Instagram, 

Foursquare   



Results 

Sales up 25% in 2011 

Online sales 5% of total revenue 

New customers/target market reached 

Nation wide promotion  

Transformed from seasonal to year 

round  

Pottery shipped internationally  



Recommendations  

Integration 

Online compliments offline 

Create a buzz: Giveaways 

Go all in  

Your time is valuable  

 



         Questions?  


